Brand Breakdown

FedEx

McDonald’s

The Brand components
Brand Naming

The founder name

Descriptive the product
Derived from a mythological word
Popular and easy to save
Derived from another word
Derived from geographic region
Using Acronym

Main Brand - Sub Brand
Corporate terminology
Corporate ldentity components
Corporate Image

Corporate Branding
Re-Branding

Dot com

BP

Alteria

Marketing and logo design
Brand Extension

Brand Development
Repositioning

Brand Positioning

Redesigning

Brand Naming Pitfalls

Blue Bunny Ice-cream
Mergers and Acquisitions

Core Values
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